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of the largest U.S. Burger King
franchisees, with 90 restau-
rants in Illinois, Ohio, Pennsyl-
vania and Virginia, declared
chapter 11 bankruptcy in early
January, citing declining reve-
nue and surging costs for
shipping and food. A decrease
in the availability of workers
also resulted in a number of
the company’s restaurants no
longer making money, the Illi-
nois-based franchisee said in
its bankruptcy filing.

A lawyer for Toms King
didn’t respond to a request to
comment.

On Tuesday, Restaurant
Brands said that franchise
owners’ profits in their home
markets had fallen since its
2019 update to investors as
domestic owners struggled to
regain sales and pay for rising
food and ingredient costs. Mr.
Doyle said that the company
shouldn’t consider those chal-
lenges as excuses, and execu-
tives pledged to do more to
help its restaurant owners.

“Previously in my career, I
saw the powerful change that’s
possible within a corporate cul-
ture when we put franchisee
profitability at the center of
everything we do,” Mr. Doyle

said on Tuesday’s investor call.
Restaurant Brands in No-

vember appointed Mr. Doyle—
the former chief executive of
Domino’s Pizza Inc.—as its
executive chairman in an ef-
fort to improve its operations.
Mr. Doyle, a former executive
partner at investment firm
Carlyle Group Inc., said at the
time that helping Restaurant
Brands’ franchisees and its op-
erations were his top initial
concerns.

Restaurant Brands said
Tuesday it would speed up its

spending to assist Burger King
franchisees in remodeling its
restaurants.

Executives said the com-
pany also aimed to help U.S.
burger-restaurant owners in-
crease sales and lower their
costs, and would tie a portion
of executive compensation to
restaurant-level profit im-
provements. The company said
a new chicken sandwich that
is simpler to make than a pre-
vious one, for example, was
yielding good results so far.
Franchisee level profits im-

proved in the fourth quarter,
Restaurant Brands said.

For the period ended Dec.
31, Restaurant Brands reported
net income of $336 million, or
74 cents a share, up from $262
million, or 57 cents a share, in
the year-earlier quarter.

On an adjusted basis, per-
share income was 72 cents a
share, below the 74 cents pro-
jected among analysts polled
by FactSet.

The company’s total reve-
nue rose to $1.69 billion from
$1.55 billion, in line with ana-
lysts’ expectations. System-
wide sales, which represent
total sales across franchises
and company-owned restau-
rants, rose to $10.2 billion
from $9.32 billion.

Comparable sales were gen-
erally lower than a year earlier
across its brands. As for its
two largest brands, Tim Hor-
tons sales grew at a rate of
9.4%, down from 10.3% in the
prior-year period, while Burger
King growth was at 8.4%, com-
pared with 11.3%. Meanwhile,
Popeyes delivered growth of
3.8%, compared with a decline
of 0.4% a year ago.

—Adriano Marchese
contributed to this article.

Restaurant Brands International quarterly comparable store
sales by brand, change froma year earlier

Note: Excludes Firehouse Subs Source: the company
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Burger King owner Restau-
rant Brands International
Inc. named a new chief execu-
tive Tuesday, saying the com-
pany needs to do more to help
its restaurant owners improve
their profits.

The Toronto-based fast-
food chain operator said
Joshua Kobza, the company’s
chief operating officer, will
take over as CEO March 1.

Mr. Kobza previously
served as Restaurant Brands’
chief financial officer and
chief technology officer in his
11 years with the company.

Patrick Doyle, the com-
pany’s executive chairman,
said in an investor call that Mr.
Kobza had the experience to
help Restaurant Brands further
improve its chains and lead an
era of growth. José Cil, the
CEO since 2019, will remain
with RBI for one year as an ad-
viser, the company said.

At 36 years old, Mr. Kobza
would be younger than every
CEO of a company in the S&P
500 or Fortune 500, according
to Crist Kolder Associates, an
executive search firm.

Restaurant Brands shares in
Toronto closed down 2.82%
Tuesday.

The company, which owns
Tim Hortons, Popeyes Louisi-
ana Kitchen and Firehouse
Subs in addition to Burger
King, has been pushing to turn
around its cornerstone burger
brand since last year.

The company installed new
leadership for the chain and
dedicated $400 million to boost
advertising and update restau-
rant design and operations.

Burger King was long the
second-largest U.S. burger
chain by sales behind
McDonald’s Corp., but slipped
to third behind Wendy’s Co. in
2020. Executives have said
that overly complex menus,
slow operations and outdated
restaurants had tarnished
Burger King’s standing with
diners and investors.

Burger King franchise own-
ers’ profits also have become a
problem for the company.
Toms King Holdings LLC, one

BY HEATHER HADDON

Burger King Parent Names CEO

Restaurant Brands logged quarterly income of 74 cents a share, up from 57 cents a year earlier, from Burger King and its other brands.
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Subway’s shareholders are
exploring a possible sale of the
closely held sandwich chain,
confirming an earlier report in
The Wall Street Journal.

The company said Tuesday
that JPMorgan Chase & Co. is
serving as an adviser as it looks
for potential buyers, although it
has no assurance of whether or
when a sale might occur.

The announcement follows
the Journal’s report last month
that Subway had retained ad-
visers for a potential sale that
could value the company at
more than $10 billion.

Known for its foot-long
sandwiches and quick-service
restaurants, Milford, Conn.-

based Subway has been owned
by its two founding families for
more than five decades.

The company had about
37,000 sandwich shops world-
wide as of 2021. About 21,000
of those were in the U.S. and
netted $9.4 billion in sales that
year, according to industry re-
search firm Technomic.

Subway is the largest restau-
rant chain by U.S. locations.
Sales have declined over the
past decade after peaking at
$18 billion in 2012, Technomic
said.

The company’s interest in a
potential sale comes as it
pushes for a turnaround. Sub-
way reported a 7.8% increase in
same-store sales in 2022 com-
pared with the year before.

BY DEAN SEAL

Subway
Confirms
That It Is
Seeking
Buyers

The company had
about 37,000
sandwich shops
globally as of 2021.
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Donn Gerry Ziebell, PhD
Artist, Author
Gorky, Russia; First man in

Tristan Wallace
Technical Mgr / Audio Supvr
MKE Symphony Orchestra

Delena Stuart-Watson
Founder, Ragan’s Hope
Sales Dir., Wesco

Kathleen Stokes, MD, PhD
Pediatrician
Frisco Pediatrics, PA

Michael Lawrence Segreto
Emerg. Svcs. Prog. Assist.
Elgin Community College

Laura A. Schafer
Vice President
Schafer Hardwood Flooring
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Lawrence H. Rubly, MBA
Chief Operating Officer
Austin UniversityDr. Donna Polk Stenson

Founder, CEO
MWOI Global, CBT

Douglas Piirto, PhD, RPF
www.crestlineforestry.com

Kim S. Petrasek
Superintendent
Mannheim School D83
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Beth A. Lockhart
Avionic Sys. Spec. (Ret.)
U.S. Airforce

Robert L. Hildebrand
Officer (Ret.)
R.R. Donnelley, GE Electric

Melissa Ann Doucet
Head Eng. Dept. Curr. Dev.
Lafayette Christian Academy

Demetria Davenport, LMT
Owner, Massage Therapist
Luxurious Ess. Massage Spa

Tassos F. Chronopoulos,MAE
Founder, President, CEO
The Tassos Group LLC

Prof. Saroja Bharati, MD
Consult. Heart Path. Global
Rush U & Advocate Health
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Cigora fans have spoken.
Enjoy ten of Cigora’s top

selling blends and experience
the best that the industry

has to offer. Welcome to the
next generation of cigars.
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CALL 1 .800.605.445 1 | MENT ION: SAMPLER

*Purchase may be subject to state, local and excise taxes where applicable. We do not
ship to Utah. Must be 21 or older to purchase. Valid through 3.15.23 or while supplies last.
Shipping not included.
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